
i

TABLE OF CONTENTS

FOREWORD.......................................................................................................................................................................... iii

PREFACE................................................................................................................................................................................v

ACKNOWLEDGEMENTS....................................................................................................................................................... viii

ABOUT THE EDITORS.............................................................................................................................................................x

LIST OF FIGURES..................................................................................................................................................................xi

LIST OF TABLES................................................................................................................................................................... xv

SECTION 1: INTRODUCTION............................................................................................................................................... 17

CHAPTER 1 – Industry History and Overview................................................................................................................19

CHAPTER 2 – Exhibitions Defined.................................................................................................................................43

CHAPTER 3 – Careers in the Exhibitions and Events Industry........................................................................................ 51

SECTION 2: EXHIBITION PLANNING................................................................................................................................... 57

CHAPTER 4 – Strategic Enterprise Management: Process and Outcomes..................................................................... 59

CHAPTER 5 – Project Management: Managing Successful Exhibitions.......................................................................... 71

CHAPTER 6 – Budget Management.............................................................................................................................. 83

CHAPTER 7 – Financial Management Strategies......................................................................................................... 101

CHAPTER 8 – Learning Experiences on the Exhibition Floor........................................................................................ 111

CHAPTER 9 – Sustainability in Exhibitions.................................................................................................................. 119

CHAPTER 10 – Evaluation of the Exhibition................................................................................................................. 125

SECTION 3: VENUE/FACILITY CONSIDERATIONS............................................................................................................. 137

CHAPTER 11 – Request for Proposal.......................................................................................................................... 139

CHAPTER 12 – Destination Organizations................................................................................................................... 153

CHAPTER 13 – Facilities............................................................................................................................................. 169

CHAPTER 14 – Site Selection..................................................................................................................................... 181

CHAPTER 15 – Developing Floor Plans....................................................................................................................... 199

SECTION 4: EXHIBITION MARKETING.............................................................................................................................. 215

CHAPTER 16 – General Marketing Practices............................................................................................................... 217

CHAPTER 17 – Marketing Strategies and Tactics........................................................................................................ 231

CHAPTER 18 – Sponsorship, Promotional, and Engagement Opportunities.................................................................. 243

CHAPTER 19 – Booth/Stand Sales.............................................................................................................................. 251

IAEE Art of the Show Textbook 6th Edition.indb   1IAEE Art of the Show Textbook 6th Edition.indb   1 1/21/25   12:17 PM1/21/25   12:17 PM



ii

SECTION 5: EXHIBITION OPERATIONS............................................................................................................................. 263

CHAPTER 20 – Housing and Registration.................................................................................................................... 265

CHAPTER 21 – On-site Operations............................................................................................................................. 277

CHAPTER 22 – Official and Specialty Service Contractors........................................................................................... 289

CHAPTER 23 – Audiovisual Systems on the Exhibition Floor....................................................................................... 309

CHAPTER 24 – Food and Beverage............................................................................................................................. 319

CHAPTER 25 – Shipping Exhibition Materials.............................................................................................................. 327

CHAPTER 26 – Transportation.................................................................................................................................... 341

SECTION 6: LEGAL, RISK, SAFETY, AND CRISIS MANAGEMENT..................................................................................... 353

CHAPTER 27 – Basics of Hotel and Venue Contracts................................................................................................... 355

CHAPTER 28 – Exhibition Insurance........................................................................................................................... 375

CHAPTER 29 – Exhibition Security, Risk, and Crisis Management............................................................................... 387

CHAPTER 30 – Business Ethics.................................................................................................................................. 401

GLOSSARY........................................................................................................................................................................ 409

WORKS CITED................................................................................................................................................................... 445

TABLE OF CONTENTS

IAEE Art of the Show Textbook 6th Edition.indb   2IAEE Art of the Show Textbook 6th Edition.indb   2 1/21/25   12:17 PM1/21/25   12:17 PM


	Blank Page
	Blank Page
	Blank Page



